FRONTLINE – “The Merchants of Cool”
Directions:
As you watch the documentary answer the following questions in complete sentences.  
This will be counted as your 1st Test Grade!

1.) What is “Cool Hunting”?  What do these people hunt for?  Who do they study most?

2.) Why do companies hire Cool Hunters?

3.) Read the following quote.  

"What this system does is it closely studies the young, keeps them under constant surveillance
 to figure out what will push their buttons.  And it blares it back at them relentlessly and everywhere."
What is “the system” being discussed?  What do you think about this, agreed/disagree?  Is this good/bad?  Do you feel used?
4.) Describe who a Mook is.  Provide a real-life example of a Mook (maybe a celebrity who fits the mold).
5.) Describe who a Midriff is.  Provide a real-life example of a Midriff (maybe a celebrity who fits the mold).
6.)  Do you feel you're being “fed” more explicit material (sex/violence/drugs) material by the media? 

-OR-

     

 Do you feel that you, as a generation, are demanding more explicit material?
7.)  According to this documentary, what is the “downfall” of marketing Cool?

8.) After watching this film, who do you think creates Pop Culture?  (The viewers/consumers, the artists, or the corporations?) Why?
